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2022 Content Marketing Survey Report
We recently asked CMOs and Marketing Professionals about the types of content marketing they 
use and what seems to be the most effective, as well as their roles and budgets. We’ve summarized 
the results in the following report, analyzing the responses to paint a picture of the state of content 
marketing in today’s business world.

While content marketing goals seem to be on target for many businesses, they have trouble 
measuring their efforts’ ROI. Many marketers see their content needs increasing next year as 
competition amps up. 

We hope you find this data useful and remember Wellspring will continue to provide you with 
timely and relevant information to help you understand today, and tomorrow’s, digital marketing 
landscape.

If you are feeling lost or feel that you don’t have a clear understanding of what work works and what 
doesn’t with your digital marketing efforts, take comfort in two facts…

We hope you find the following survey data and analysis as enlightening and informative 
as we did. Please contact us if you have any questions or would like to share additional 
anecdotal information with us. 

Happy Marketing!  

Wellspring Digital

What is the solution?

. Assemble a team of marketers with experience, whether internal or external or both

. Implement, configure and optimize the right marketing technology stack based on your efforts and needs. 

. Use that team of experts to assess and explain the data and then map it to your business goals. 

. Adjust your efforts accordingly. 

1 2You are not alone. There is a solution.
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Question 1: Compared to start of year projections, is your content marketing performing?

The highest number of respondents at 56.34%, said that their content marketing was on 
target, while 18.31% responded that their content marketing was performing above target. 
25.35% said that their content marketing was performing below target.

This data tells us that there is room for improvement in at least 25% of the surveyed 
professionals. But with competition increasing year over year, many of the “on target” 
respondents will need to amp up their content marketing efforts regardless of the 
effectiveness of their current efforts. 

Respondent Data
Content Marketing Performance
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Question 2: What percentage of your marketing budget is spent on content 
creation and distribution?

Content Marketing Budgets

Only 18.57% of respondents said they spent more than 20% of their marketing budget on content 
creation and distribution. 42.86% spent 10% - 20% and 38.57% spent less than 10%. These numbers 
tell us that many companies see good performance in their content marketing regardless of 
budget.

That said, we fully expect these numbers to increase as content demands continue to increase for 
most businesses. Google Panda, E-A-T, and the Helpful Content Update all underscore the need for 
not just more content, but more high-quality and useful content. 
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Question 3: What is your biggest pain point with content marketing?

Content Marketing Pain Points

A large (36.62%) number of respondents said they had trouble measuring the ROI of their 
content marketing. The next highest group, at 18.31%, said that the lack of ability to create 
content in diverse formats was their biggest pain point. Close behind was turnaround time, 
at 16.90%. The rest of the respondent group weighed in with a lack of exposure (15.49%), 
gaining stakeholder approval (9.86%), and the smallest group had a lack of content ideas 
(2.82%).

This shows us that ideas are not the problem, but for those that don’t have trouble 
measuring ROI, turnaround time, lack of exposure, and lack of ability to create content 
in diverse formats are problems. That all comes down to the team and talent a company 
chooses for its content marketing.
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Question 4: In the next 12 months do you see your content needs:

Content Marketing Projections

A whopping 76.06% of respondents said they saw their content needs increasing. Only 
4.23% plan to decrease their output of content, and 19.72% say their content needs will 
stay the same.

As the importance of digital marketing, especially content marketing, increases, marketing 
professionals realize they need to invest more of their marketing budgets into content 
marketing. And that time must be well spent creating the right content for the right 
audience. 
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Question 5: What content formats are you currently using?

Content Marketing Formats
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Social media, as usual, was the clear winner, with 97.18% of respondents using this format to 
market to prospects and nurture customers. Marketing emails and blogs were next, at 77.46% 
and 74.65%, respectively. 

Video slid in at 60.56%, an increase above the last survey we did. Sales materials and 
leave-behinds were at 52.11%, and that ended the segment of our respondent group that 
represented half of the total. 

The rest of the breakdown was in the 20% to 39.44% range with case studies on the higher 
end and surveys on the lower end. SMS marketing trailed with only 7.04% of respondents 
using it, with podcasts, ebooks, influencer marketing, and UGC hovering in the 8% - 19.72% 
range. 

While not all our respondents are working with influencers and seeking out user-generated 
content, a large number use blogs and social media, along with marketing emails, to reach 
their digital content marketing goals. This is not surprising but we are still curious to watch 
the growth of the items lower down the chart as these are all growing in popularity. 

As we look toward our future in digital marketing, it is easy to see that content marketing 
will continue to play a significant role. The main variable that we will be watching is not 
how much is invested but into what type of content efforts. Perhaps the pandemic is 
playing a role in safe content marketing choices, or maybe the status quo is simply a result 
of current content marketing efforts paying off. 

Whatever the case may be, we feel that just about any business could benefit from a more 
critical look into its content marketing efforts. As we saw in our digital marketing survey 
from last year, we are not surprised at the role content marketing continues to play in 
most digital marketing efforts. Of course, a strategically targeted and diverse content 
marketing effort will win over stale retreads every time. 

Do you need help with your content marketing, let’s chat! 

Final Thoughts
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About Wellspring Digital
 
If you would like to learn more about Wellspring Digital, please contact Jon-Mikel Bailey at  jon@
wellspringdigital.com or Jenn Feeney at jenn@wellspringdigital.com. 

wellspringdigital.com - Tel: 301.383.8351

Want to chat about Digital Marketing? Book a call here! 

Wellspring Digital is a full-service digital marketing firm with locations in Frederick, MD, Austin 
Metro, TX, and Naples, FL. We specialize in digital marketing strategy, marketing automation, SEO, 
paid search, social media marketing, content marketing, email marketing, and website design & 
development with SailFish, a managed business hosting platform built in the Cloud.

If you would like to learn more about Wellspring Digital, please contact Jon-Mikel Bailey at 
301.383.8351 or jon@wellspringdigital.com.
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Karl Hindle CEO
Karl Hindle founded Wellspring Digital and has extensive SEO and digital marketing experience 
for small to global organizations, he is typically found supporting C-suite and owner/founders on 
marketing and digital issues. Karl was selected as a Judge for the US Search Awards in 2020 and 2021.

 
 
Jon-Mikel Bailey CDMO
Jon-Mikel Bailey is the Chief Development and Marketing Officer for Wellspring Digital. Jon has 
25 years of digital industry experience and is a frequent contributor to mainstream marketing 
publications and events.

 
 
Cory Runk Vice President of Digital Marketing & Marketing Automation 
Cory Runk joined Wellspring Digital in May 2019 and has served as the Senior Digital Marketing 
Manager. In his current position, Cory is responsible for managing current marketing automation 
and pay per click marketing clients as well as developing these services for Wellspring Digital.

 
 
 
Jennifer Feeney Vice President of Revenue & Sales Enablement
Jenn joins Wellspring Digital with over 20 years of sales experience primarily in technology, 
Government, Fortune 500, and SMB. Jenn is a sales leader developing strategies and leads teams to 
top performance. 
 
 
 
 
Sammye Klein Workflow Automation & Project Manager
Sammye is an Asana guru, the platform Wellspring Digital uses to manage our business and deliver 
transparency and tangible results for clients. Hailing from Texas, she is perfect for keeping everyone 
on track with workloads.
 
 
 
Alex Tsygankov Assistant Director of Digital Marketing
Alex Tsygankov joined Wellspring Digital in March 2022. He is a digital marketer with over 10 years of 
experience in journalism, content marketing, and SEO.

James Morris Director of Web Development
James has over 20 years of experience in website design, development, support, and project 
management. 

Meet Our Team
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Everitt Chase Senior Digital Manager 
Everitt is an avid problem solver and product refiner with over 20 years experience as a digital 
producer focusing on web development, design, and marketing.

 
Max Fisher SEO and Marketing Assistant
Max is an SEO and marketing assistant having joined Wellspring Digital in March 2022 having previously 
worked in telecom engineering in the UK. 

 
Liz Downing Content Marketing & Ecommerce Consultant 
Liz Downing is a writer and marketer with over 13 years experience in creating superior copy and 
marketing materials across a wide variety of industries. Currently, she is eyeball deep in ecommerce, 
but she likes to keep her mind nimble and her fingers moving on a keyboard.

 
Liz Schafer Media Coordinator 
Liz Schafer is the master of details and getting things done. She has over 20 years of delivering 
customer solutions in extremely challenging environments. 

 
Emily Hindle Media Design Intern 
Emily Hindle is a current student at Full Sail University and a proud member of MCBS. When not on 
the clock or with her head in the books, she’s found going to rock concerts, collecting retro games, or 
hanging out with her best friends. 
 

 
Rebecca Oelschlager Data Analytics Intern 
Rebecca Oelschlager is looking to learn more about the world of digital marketing. We are happy to 
show her the ropes.

Meet Our Team
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Locations

Frederick, MD 
118 N Market Street, Suite 112,  

Frederick, MD 21701 
301.383.8351

Austin Metro, TX 
120 W 2nd Street, Suite E2 

Taylor, TX 76574
512.598.5244

Naples, FL 
5660 Strand Court #313 

Naples, FL 34110
239.347.4904

Contact us to get started
WellspringDigital.com   |   301.383.8351   |   Info@WellspringDigital.com

118 N Market Street, Suite 112, Frederick, MD 21701 
Locations in Frederick, MD | Austin, TX | Naples, FL
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